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Muang Laplae: Thai Drama Reflecting Power and

Class under the Shadow of Dictatorship.
Natthadet Joseph®

Abstract

This article analyzes the drama Muang Lublae as a political
space reflecting authoritarianism and resistance through the use of
religious authority and comprehensive social control. The study has
three main objectives: (1) to analyze the role of religious symbols
and beliefs in the drama, (2) to examine the methods of power
utilization and social rules employed to maintain leadership
authority, and (3) to connect the drama's themes with contemporary
Thai sociopolitical contexts. Mae Bua, the city’s leader, leverages
the belief in “Mae Som” and the fear of the “Fog Demon” as tools
to dominate and control the townspeople’s thoughts, compelling
strict adherence to rules without question. The city's class system
exemplifies power dynamics that perpetuate inequality and restrict
citizens' freedoms. The characters resisting authority represent
democratic aspirations, as their dialogue, questioning, and rejection
of unjust power elevate Muang Lublae from mere entertainment to
a medium for critiquing and stimulating thought about power
dynamics and freedom in contemporary society. The drama
illustrates how religious symbolism and social hierarchies can be
manipulated to sustain control, while simultaneously showcasing
the potential for collective resistance against oppressive systems.

Through its narrative, the work encourages critical reflection on

! National Institute of Development Administration, E-mail: natthadet.jos@gmail.com
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mechanisms of power and their impact on individual and societal
freedom.
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Keywords: Power Control, Dictatorship, Muang Laplae, Social
Ideology, Class Inequality”
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UNAMUIRY
‘Bia’ 3Ulduase msadidndlinaredudungoues

NUNalNIAIUSITUNISHEIUT VUG FIAY
anads A3ansan’, Ssswmil aauatiuns’

a

Fgmdlan AgyyInus® waz d93u1 wan1un’

9

UNANED

nmsiteliinguszasdifiedinsssinsdifinuivesdurgioumes
“mfe” EUluasy) Jsnaneidunszualudinulneuazsefuuiuvi
Tagl#33n539uidanan Usznoufenisiianesidoyauudedinudie
3¥UU Social Media Monitoring LAZNITIATIEYLE D9 nauUTEYINg
Adnwldungldaudedsnuifidiuisidosiunsyansuaznisianu
Lﬁamlfd{mﬁwglﬁq drunquiiegegnduegneliszuuannguunuagy
Uuwwanwesy Facebook, Instagram wag TikTok Faflununvlunisadng
waznszeLomiiisates ndosioldeusenoudelusunsudiae
Yoyadedsnn szuunTIvOUANLTES UazUUUTTITUU aNTuSHLY
wan1sAn MU 1) nagndidemdiitiuauu$n (Cute Marketing)
Dutadedridgivilvidninanodudusqrowwesidonsna way
2) nguuruaduTunaunuiinainnates laguenainaud uroudn
Surgreugesuas Feagrioudsusziiunisdeny W AuasEwin
FosdvAvsuarnsdunsesatafnmdnd Falvidiuinnssuanydsliidios
wAasedvEnasenusuiuaziuilan urdiansasesaadulifinisdiny
finfatu

Frdhdey: Burlgiouiwes, Hedsaw, msdadulade, Suusssuurudon

QRGP VPR

! unaensaluvniviends, Biua: ajarice@gmail.com
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Creating Animal Influencers through Mechanisms
of Participatory Culture on Social Media:
‘Moo Deng,’ Pygmy Hippopotamus
Sakulsri Srisaracam® Theeraphat Donsrijan?,
Wisuttichom Kanyapun? and Ajima Asthana®

Abstract

This study aims to analyze the case of “Moo Deng” (a pygmy
hippo), an influencer who has gained significant traction in Thai society
and internationally. The research employs a mixed-methods approach,
combining social media data analysis using Social Media Monitoring
systems and Content Analysis. The population studied includes social
media users engaged in discussions and interactions related to Moo
Daeng, while the sample group was systematically selected from fan
communities on platforms such as Facebook, Instagram, and TikTok,
where users actively create and share related content. Research tools
included social media analytics software, keyword frequency analysis
systems, and user interaction evaluation forms. The findings reveal
that: 1) content strategies focusing on cuteness (Cute Marketing) are a
critical factor in transforming animals into influential social media
figures; and 2) fan communities engage in diverse conversations
beyond mere admiration of the influencer, reflecting social awareness
on issues such as copyright and animal welfare. These results indicate
that Moo Daeng’s online presence not only influences brands and
consumers but also extends into broader social dimensions.

Keywords: Influencer, Social Media, Purchasing Decision,

Fandom Culture, Participation

! Chulalongkom University. E-mail: ajarnice@gmail.com
2 Chulalongkorn University. E-mail: nuea.theeraphat@gmail.com
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vosauvilan lilissudidudomsdeandn uidinanefuuvdidoya
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fuslnalilaenssiunsumudiiaiernuiaulasazadausagdlalunis

fnaulate
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Y
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wmimmuauﬂaLaumai‘mmﬂmemmm“%u%ﬂ%umLLainma?
9 SovirlAne ke sfiazasddudndsnuies (Lo & Yuan,
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Toidgaiifod i idudesmdsifuslnaannsafiufduius
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wUsUAtuNIsUTUUTImasauInG adualinssiuaiIud 09015909
ﬁu‘ﬁmmﬂs‘fu nsfidausauvesiuslaalugduuuang 9 ladneslu
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WUAATMUSTIUNTHEIUTIN (Participatory Culture) aSuIuns
nsilndoadifoilalonaligldldiows Susadoniniu wids
ansofdninlumsadisasmeuniidonldonues Tnsnsnaler
wansauAniu woruridenn WumstuiedouliiAnmsainsassduay
YU UIATRIEeetaseLins Jenkins et al,, 2015) Sailfazrion
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Khamis, et al. (2017) I¥o3u1edenisiAnd uvesusingnisal “Micro-
celebrity” sdurlgreues gnussindugilasnsaat “Selfbranding”
iulideaiifeldegadiuszanian Inefunumddylugiuzddeans
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BouuuunninssuvasduigiouseiutihiuadiinssduliiAnnste
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Attah (2013) T3 urlueduliifissuaviinalevmainde udds
afemnuduiusiuduuiiufunusudvioyanaiinanduvou el
Imummm’luﬁamﬁmaﬂiwuhjmﬂwhﬁ’ummgnﬁuﬁLLWuﬂﬁuﬁﬁaLm
suddssalvinndnsaivayuiususriodudnfidureuudiinidemas
fyuensuaiifsay wWuieady Jenkins (2013) Wudurludouduiiui
ffuslnaddusmauuazuandoudon wieudvadsmudiniugi
Andsfunusuduiedungouwed dsnuyniudoradidyniins
povauewsesualludomitieas

3) wuaRaEas Cute Marketing

wIARF0s Cute Marketing Tésuanuaulainnduluianisgsia
wagn1snana iesananuiiinduiededdgyiarnsanszdua
aulauaziagafuilaald TnslamizlugadagUudinnsasieninuddn
Favanuazniad eulsansorsuaifuduslaadunuimadgunty
nidevangaulddmnanansenuresausamesiunnuagnmaiiausly
sUnuUf defsmugeuloularauaynauiudowgAnssuguilaa
FauwnAntientuin Cute Marketing

n5AnYIYB3 Chen et al. (2022) o511 sldmusameFid
anuthdnaissansenunsuIndenuslalunisdedudn (Purchase
Intention) vasguslna swidsiuandiifuindauusudviondniosi
vhiauesemusameifinuantAvosauiiin (wu lunifinauuas
ale dduanla niegudnualfisoulow) fuilarinasiinainugdn
Houleafunansusiduinniy Ssdmalmanaudesnislunistodud
q\‘iﬁu (Chen et al., 2022)

wonanil 1uATevs Chen et al. (2022) Ssiflsfistudn aaindn
yesmusAADIaTIInNsAnTsuiniifinansenusieensualvesiuilan
Tnoguilaesinazidoulesmusamesiininfumiuianilovgu aynauu
wazsiounats JeilvimaniiannuidniAdeuusuduazifinlenta
unsdndulade
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INNSANEIE uwaRe Cute Marketing lallfig sumasnaminuun
AanAluldYBINITEBNLUUAILIAWMES Widarlgasieaudunusnig
orsualiduudasninagfuslnanazuusud JaduedestioNfuszansam
Tunsifuaruinddeuusuduaznisdnaulatovesiuilna
antiun153e

1. iudoyaidsUTunarIuszuy Zocial Eye sewinetudl 23
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Fonu wonfunald 103w Wy Seaandnil ssdnsaudniui
Usewelne 1Wusu

2. mu’?ﬁ’aﬁylﬁm’mmmyayjaL%aﬁmmmmwa Facebook
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3. MsAsEiLdion Content analysis S1uay 3 Useuiu ldud
1) nmshasgiidslsuiulasldannisannes (Regression Analysis)
\efnwdninaveiadusig g denisidaiusau 2) AsmataLiiemi
Fuidewsng “anuinin” Jeheairsujduiusuasnguuruaduliinu
“PAS” way 3) MIATIIUNUIMVEY “vgieie” Tunisiludvnsdvina
(Influencer) fianansadsnasenginssuvesiuilan
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nsAnwIIes “nisasiedailinatedudungieuesiiunaln
Fausssunsildusiuuudedsny: ‘vywe’ BUluuase dnan1sfinwidall

30



f " novnuviando
/ Uaoarioniasasvasse
THAI MEDIA FUND

1. MsAAsIzRaNN1sanaay (Regression)
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v

TIUIUKR A AR1Y (Average of Follower Count) 815318 U0 441 8111
(Sentiment) LAy YWIAYBITUNGLBULLDS (Account Label Audience
Size) dananuAIuUININ N15Tdus WY uTIaA (Engagement)
Feannsoosuglasad

M1979% 1 M3Na5UTaYaNNTIATIENEUNTOADDY

fiauus Adulseans A seautedAey n13AAN
(Coefficients)  P-value (Significance
Level)
Intercept 147.014 08582  lifudeddy  lanwnsedanuls
(A@un1g) esnlaid
HedAgvneana
Average of 0.000502 3686-14  deddyiisedu  doudfeemud
Follower 0.01 NAUINDEN]
Count HedAgnonsil
AUTINVD
fuilan
Sentiment 151.641 0.8671 Tl Jutddy osunlvesiom
Lsifinasiomsiidau
SRR
Account -1553.594 0.0693 Toddyiissiu  aunewesdurlg
Label 0.10 RPN
Audience NANTENUITIAUHD
Size MstldIus TR

HuslnAuazIUTUA

1.1 Intercept (A&UNT)
AENNISISUAUAD 147.014 TaeiiAn P-value g7l 0.8582

Faganin 0.05 vilvardenaldddedrdynieaia vuieaudn
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mmwﬁaﬁ'ﬂ’iy% “khamoo.andthegang” lasuauilsugsaanisly
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nagns “Cute Marketing” Tun15deanssiunde dnindan
Undug W e gninausludnuaeiasannusdnd v

wgUI9n
TurAnny

demdlnganiuluiinsuananginssuuaznsldiiausysriuves
e tnedinisldnwndadudnsuariduiues viliAnauyniu
sewingAamuiudnidungieuees wu mslduauduiiuansamdan
MNnyLeIvesdniles viensiandesnufsafuiinusedrfulunuud
aiePnuaUnNauILLaLAsgAALaUl

naugAamuATunumlunsufduiusdeUssiiumyss engid
Fununnigalungudiegesde ngueny 1824 U (Yovaz 46.94)
se9aau1AD nqueny 25-30 T (Fewaz 34.55) uagnguergsni 18 U
($ouay 10.08) wazosianie nquony 45 AT ulU (fevaz 2.97)
wonani ngusogredulnadumands Andudevay 53.22 Tuvnied
wawe Aniduiesay 46.78 Fauandliiifiudansnseaedeyaisyatiuly
fanquivguiayisvinnunaumy

Uszuanvaademildsuanudonnniiande Useianidnis
sufluTin (Lifestyle) lusdoidasnisvieadien (Travel) Andudovas 32
599a931A8 Usziand suazadnuuiis (Media and Entertainment)
Tuhdei3esnsunsnimuazides (Broadcast) Anidudosas 12.38 daun
fio Ussinmveailomillailégnanmanmy (Uncategorized) Anifufosas
2.84

nauEfAney (Audience Size) Aifiduruanniiande ngurfinnw
Alaifinssgyussin Aadufesay 43.81 s9sasnAe ngu Mega (F117u
HAAAIL 1,000,001-5,000,000 Aw) Andusesay 25.98 dnufe Elite
(Frwngfnnuuinnd 5,000,000 au) Andudesas 9.39 mﬂ%’a;ﬂaﬁ'lﬁu
$UTIWIENINTUT 23 nIngaau - 24 panau 2024 wudn Tudud 27
N3N91AYN 2024 AMAN “hippo” tasuaruaulasgrsuinuy TikTok
lnednsddusiuninainglda 2,502,639 adilufuiien feodndunns
Suduvesnszual esnduluuaseldforudadetud 10 nsngren
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2024 widdhifidoegradumanis Sagnisenusegnidnluuia “hippo”
Wgsegrader “mnde” Idsududmdniignyafaslofuil 7 dsmay
2024 lusdaieswalmamsnsdognauluegaliidumanis waglutu
Weniy Jaudeiuandidinsiuly “vywa” 1nndi “hippo” uonaNi
Tuszezinan 3 Weudsnan fdn “nyise” ledlsennisildiusiuanniian
Tufuil 11 fueneu 2567 Fresiurusenanisidiusiu 8,614,155 asq
sirutiosmng TikTok TaefiidevniiviliAmaniduissnlutiogiuidd e
“DguNTUNYUE”

Tudruresnisnisiaulanaznisddiusineesiyd “khamoo.
andthegang” HAN133LAT1ENNUIITYTANA1ITTIUIUL ARA1UYD
ﬁauﬁﬁwmﬁagjﬁﬂﬁxmm 580,000 AU 9819l5AnNL AalanAUADNS
Lﬂw?j’ymaamzﬁdauiamiaiwaﬁuazmsgﬂﬂa'nﬁaaemﬁﬁfaﬁﬂﬁmiuﬁm
nandareiieufugisy Ssaenndestunisiuduressiuaulnad
Tutsufeunanay nsfiuturesnsinadiinnuduiusfunisiuiu
vaansildinsau Insuansliiduindotaidinnsinaddesiu HAARIL
finnsufduiusiiuduludnuazvesnisnalars aesaud waznisues
Tnasuntu

MR haTzissnmdommuinilemaiulngvesUnyd
fanarudugtn Andufesas 5581 TurefiomUssinnia (Reels)
Andudovay 44.19 mmi’ﬁﬂﬁumQ’ﬁmmmiaﬁamﬁudauimjL‘f]uﬂmﬂ
(Neutral) Anvdusaeay 89.92 wazdmaugdnluidsuin (Positive)
Uszanadewar 10.08 nsfianuidnidunandiulnguanddiiviuii
Hemvestnddlildnszduensunifizuuse wiaunsoasannuaula
wazaufewelalalusedunis

NnnmsifuTuTdoyalutieiuil 24 fugeu - 24 ganau 2024
WU USinaunisildusinuunnunanwesy 1 Facebook, Instragram, X
way TikTok Guwilyuanased1emeid e Insunanwesy TikTok 1y
uwanvosuigldsniddiusamunniign Anduiesay 71.86 se9amAe
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Instragram AmLduseuay 10.86 way Facebook Amiduseeuay 9.87
AUEEU YUl 26 fusnau 2024 ﬁaammiﬁdauﬁmmaﬁqmﬁq 5,194,419
a%1 lutsszesnadinan knuvesns TikTok luteides “Uanuviuan
avydte” ngdldanddRnnuannnii 5,000,000 Au (Elite)
HANIANYINUIIVUIATDIBUNLO UL TN NALTIaUsiaNISE
dusamweafuslan (P-value = 0.0693) mngeain urlgrousesiil
ARAAINULIAENNTT (Micro-Influencers) d13150@519HANTENULTIUIN
demsdidusnleuinnindurigieneesidAnnudiuiuuin (Elite
Influencers) N15@ nw11l aoAAd DA UWLAIAATI 31 Micro-nfluencers
firnuundefeuazanunsnainsmuduiusiuiuuiuiugRamuminn
Feormilugnisiidusmiinduesdussdninmannn

nsimssiersualveaiiemlidmanssnuogeiiteddyse
Asfidrusanvesiuslan (P-value = 0.8671) § saauandlsfiiuga
Tuuiunosiausssuunuadu fuslaadinldaulaiudomonduninvie
auiiunsiidusiuiuduglouwes nsildiusinves|uilaaly
Tausssuurunauenafianwausidy “engagement loyalty” ﬁgﬁjﬁimﬁ
arwavldluilomviodurigieuweesinnimsdsududonluuivos
o15unliidensnin

n13ld Cute marketing wintuldeg19AuaswIaiinsrasnai
o1vneliAnnansenuiliifisUszasdranminuaiveauusudls Tnslanns
Jenagnsililldasvioudaniuaidlanionnuaeandeatufnuves
WusUA (Spark Factor, 2024) agdlsfimnulunsdivemis nslddnuae
Un§nnaunauiuamdusssumAuaziausidlivgauss sildgaama
AnanudAnsiunasdinadenlomnsensualldosan uanaind o
§499191AN®1113 Cute Aggression (SMBC, 2023) ﬁﬂﬂuﬂamgmsaﬁ
fvilnAnanuanduduluduinifenuiiudnvariisnve s
Tuguuuusing 4 Wizl o 36le wiaudusinimanna tnausingnisel
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damnsnFeudeuldtumsldnmanvaiues “viiue” Ssdignuendn
TugnuaasnuRe i

uBN9INY Cute marketing Fagninunimunawiadunseualy
2155579 lneiegeiiulddn Idun duens vmsiile was luswdld
e Fasinafflfihanwaziiinunldlunisaiennuduiusfugniuas
Ye18g11gNAvIUlUnA1n

3) e Avunumvaan1sugnsednina (Influencer)

A3 mysanatetdudungroulwosiiunislslunuuing
“khamoo.andthegang” liliesuaas1eauioululivesnnuduiiie
widuaussiduisafunaedffifieades Inslanziios 4vAS way
avdlunmdnuaivesdnd esanmslédninnaudnilunsaireneld
nigluslunduienaneliiindedaudals wnlidn1ssueygyinain
FrwesmdentisauiiAsades wu nsdarudnifienadredng iudu
Wrvosnmdnuaiveavyiss uazenaiindelduduieafiunislddnilunis
Tslupdumegravngay

uanang nsidudugieuesvesdaisewinliiAnnnsiusn
TuiFeamsquanazaiafinimueadad (animal welfare) Tngiamizluus
mMsdssdnifignies mslianudisatudnifiunanaiudad adans
fuidosanudesnisvesdnd n1slddiniidusssunnd nslvi ui
fomngaulunsegeordelumudn sufemaniudligRamunsemings
unumvasnseyinsdnd adulsafuiiddyuasingnend usyai
Tunsfomsriume uenaniumsidninaefudurgougesidama
THiAnnszuanisaduayumansiu Wy msuinaoatuayuaiudng
Wionstewidedniou o Snde

NsTINNGUYBILNUATUNYIANIaNwzAR e AR UNGUWIIUAGY
vosdugieureiialy finsdeaaidsatuayuuaznisadianaduiug
szrinafnnuegnadunds kunseomaud nsuvsidon uaznisd
Ufduiuseensraliled nan1saeht Regression uandliiifuinan Max
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of Account Label Audience Size fif1 Coefficient 71 -1553.59 Fauand
TiuIauuansavessuanguiAna1u (Micro influencer v Elite
influencer) onafinasonaiinufdusiusluseduiiuansaiu wu nnsi
vyadu micro influencer daalsiunuaduidninaddauaziiniwanlad
wdomsuariufduiusiumiludnuasidutuesnniu venaini
arufiudeninuasifomitfinnuanlandnvesydedaasagaly
nguuluaduiifinisnoususgadunay dawalmiAnnisadragumuiil
Anudundadulanesulay

wiluaduve A sgalunumdrdglunisasiedninanu
nseysnEdnt warnmaweunieufifetudand iunsusdidonuas
nslidoyaludsnsing uenanivydsdsanmnsoatadvinaludu
nsatuayuLUsURLazHAnANsR s R Tnsionnznansinusiid
anudeuloafunisquadng duddmivdniides uaznisauayunis
auiny

dsduazanusiena
NNMlAszsideyaisafuunumvesunanslesuledeaiiive
somsinauladovesiuilng nadifnun “vyide” wud wwamdlunisr
msmanaiovidotiudelnaedudungiouses (nfluencer) Foshiisda
nsaadomlifindwugRanuvesdurigeuees Tnedusuysi
muddneg1edwiensiidiusiuvesiuilan uasiinaidauansonsi
dudrmvesunuaduuarn1siuiuusud tnoiiloduavdinnuifuty
fuslamagiuualiufierfidususuidomuazuusudinntu aonadasi
LLmﬁqui’euuﬁiiuLLWuﬂﬁuﬁﬁiﬁﬂmuﬁmﬂ%mzﬁamaaiamia%’wmzLLa
uazduiadounisnannldegaiuszanam aenndeaiuiuiAnii o
MsnaInduyleuleaiidunisasisqusutazanudnfveurlundy
nsfiffnauswaunniuiiiiAeaudefouardvinadensinauls
Fovosuilnaldundu tnsanglunsdAneves “nyds” Fadu
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segsfiuanddiifivindomifiinrnifnduendnuaiuasdiiaine
anansaaseorsualsiluguilaaliegiineing dwaliinnisineu
wardldudauiifuduetereidies fenagnsnsliidomdnumedls
naneidudiudrAglunisvenanisiuduazasndvdnadauinseuusud
dearensfenuilduddshfyfensaieanuduiusiungy
Haulalinareiduuruaduuulanesnlad nisnedniiaves “douds”
videnauunuaduresmylss dfunannseeusuidsuinuulndoaiide
TagaudniUavndonldsEailiuy q fdmsaumimnsimadonyss
Featramnudnidrusinnazdudiuniweanisidulnvemyidoun
ARnnu iliAnnssuannudeluasnianeluvssme uenani wy
wadlgFuanuaulonindesinsnd W CNN way Forbes vhlviannuden
yomyidsundnszaneluluseduunnmi duufionovaussionssuatl
mudnilandvilddnrivemisesulatuazianssud liunundy
annsavumysalinaon 24 alus adraszaunisallmaifididedioun
nauLHuATU gaving autsnuaziondnwalianzivemyaedidina
Tfauaiauazuviiln Mmane wazadusng 9 Fadionszatonszuaniny
founazduasunmaivlnvesnguunuaduetisseiies aenadosfiy
wnAndosludauuasnisiidrusinvesurundy Juduileduddd
duasumnugniiuszninaununduiuinusudetseiles nadlves
Aok

“vyae” Fliiudnnisadeiuidmsuunuaduaisanseduliiing

' [
6 =

Ufduiusiiandedu liftsauanisusladeomuddsndndulfuruady
afrsassmdonilval q Aasvoufsanugnitusdowusud nagnsdds
aonadestunsnaafiitiunisiidiusiuegauiioss Insurluaduliios
GufFamu winaedudunisweaiessnuazanudisa
Tuvauzifisrtumsnausunisdeanssesonainnssuaniuayle
yosaulasanzludaussiiudny wu n1slianud waznsedungingsu
Y83 SuaIsasavilaRaensaeseaUssiiu n1slinagns Cute

Marketing @319nszuanyiliuusunsig 9 aulasiuie (Collaborate) v
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nsesdmsaudnivissemdlveaiieiiivsenvouasigagnd Tnonis
tiauedudfidanuifnnureududvemydedudunsldnagns
nsna1afiifendn Cute Marketing deiigasjsmanelunisieganuanla
MnnguslaakuANLYISnYesduA I suUsUAT IdnvaT ANz
wuIRnvemAY Mstauedudnfifautdnguiamsanseduli
fuslnndnfuasiimnuguilowiuauddy q fedenalfinanltudes
Tunaidendendafurifiniu eswnasedluauosogislamiiuuas
oendlnduiindseonuwinliuilaainnufdnfimelauazdieiiia
Tonalunisinauladedudn nagnsdsaduisiléanuhdnitonsedu
AnudaNstudusinaLazduasueenuulaeg1eluse@ngnin (Toey
Waritsa, 2023; Marketing oops, 2020)

Turazfiusziiuyeaneuudedinumniinssuiunisdoasives
ozl sz udsauiidesonaunsavensaniislunguunuaduuay
Pefunszaelssiulinietuld muuunAnues Jenkins luideanisd
dnsulunsdomsveanguurluaduiifinadensdeanstuindouyssifiu
damula

Fafu lunsdlvesaudniuazmsadsdugeueesdnd msld
Micro-Influencers aunsansedunsiausuuaznisdoaslunainvany
fflsagnadiusednsam g Micro-influencers sinduualifuiiazaing
anuduusiuduuiiufungudAnay wiiiesdsuugiamudennda
yaran I Anauduiuain dansidenldungouseiussiani
Fsanunsatieiinnsiidusmnazaiisanuduiusi daduiuuusud
I§nnndt wenannil Weadiwaudgynisnatn wusudasunsadis
Anssuvdaiomiinssdulviduilaafiandan wu n1sassreumnud
ﬁL%iymﬂﬁg’:ﬁiﬂﬂm%mmﬁmLﬁw%avﬁ’wéwﬁaﬂﬁwm o WNUNIT
datuuAnsaiadenfiiduorsualifissesauiien nsvinguiaedae
a¥1anszuadiiinudsbunazaunsaversnalunaedd sauvsadng
Usglovilludedanulaog1aurasa
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YarauawuziaulauIe

diidwlfddemsimuaulousfinseuaguiiosnisldans
warvdrdnivesdiazasviednifinaedudydnvalnianisnain
nsdlves “wse” itetlestunisasifinaniuaraiiansgunisliaud
winganluuTunnsduagnisdoansansisig Sguauasuaeeui
Lﬁ'wi’faamﬁmé‘?@@mmmmnﬁaﬁﬁuaLLamﬂ%mWé’ﬂwaisuaqﬁmiLLaz
fazasunisnann tnemsAdaddaduatafnmdnd nsinswaedns
waznITduaINAITITIURY19E519dTTA uaﬂmﬂﬁmﬂqiﬁmasé’aﬂu
ashiaudfyiunisadenunseninluid esnisiansnmdngauni
Yoy fednfansamtelasnaitowsunsaudizesngrunedvans
wazasosssulumslidfazasvitedailudonded seinsaduuloue
fananazrasduaiuaudsduluiasvgiadaadrassd andogm
nsazilindns wazialenaliussmalnednngnisduqudnansves
LAT¥gNIas9asIAlUITAUAING

tatauauuzn s luly
migunAsgeazenyualsIndeiulunisimuawuInig
UiTRuazamsguieafunislidednimarasuiodaiidudydnual
Tudewded TneiFuannisdavingdenssuuiujoan daiaudmniy
FUszneunsuazinnsnan sawdaiieszuvasmeioudvavdooulad
fiirislding i eliidrvesdvans amisauntosdnsvosnuldegidl
UseAvEnn wenanil msfinsdnovsuvdedisunlvienuiudmagsia
wazUszanwuiilluiesdvansuaznisldamedisgnies sudedaaiy
nsifeieafunanssnuresnislidasasviodn fludendydelung
isughanazdsay iteliveyai Juusslovidmsunswanulouely
sgozen mahuwmawadlvlf s edaaiunsianngsiadeai e
oga8siu andlgmsasiinadvs ueradreeudesiuluszuumsunes
ningaunstygrvesszmalnsuuniaina
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UNAUIRY

¢ aa o a

nsadeeasIAdefdviaiNan1sauinguaneniiulseum
dmiuduriglouwasuazeyuiuasiufiodiny

v v

A5¢ gng’, 9An n3sdinns’, Aaedal Wauauiuns'
algNIUA ANWUS wazgling) enazTud’

UNANED

5398 dTngUszasd il owmund efidviauuunaunauLile
duafunisoudngneviulszumdmiudungiouesuasgyuies
Tudedsnn MAdaduidadeiinu ndesdieldlunsifurunuteya
leiun wuvasuay naueg1eildlun1side fe Sungiouwes gyuiues
wazewiilddoooulat s 400 au Tngldnsduogiadte addfldly
myneideya liud Aiade uazAndonuuinsgiu KansIdenuiy
doUsznoudie 5 seAUsznaundn laun AuvLIgYeINTINY
ANNYINEYDININUUTEIN Uselnnueansvilulseany Avamang
voaduslleuwoiuazgyuiues dunwalfiforvigy lasdeAdvauuy
naunauARaunuldinadanisinausd efdvainanszningludu
N3N uariaviaideAdaiinanisussdiunmnin fuiewn wazns
vnaue nanisuseiliununmegluseduainige drumadalunis
thiaueseludunsin nansussiiugunmeglusesuann sudedavied
duanuaidurigieuwes nansuszliununmegluseiuinndign uazsu
A vesdefindniu nan1sUstdiuguninegluseduinn

Y

AdARY: Fefdvia, Burlgloules, gyuiues, nguineniiudseum
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The Creation of Digital Media
for Learning Defamation Laws for Influencers

and YouTubers on Social Media
Wera Supa', Phudit Kannikar', Kanyarat Mueangsaenechan'

Natthakarn Chalermphan’® and Sumittra Salawandee’

Abstract

This research aims to develop integrated digital media to
facilitate learning about defamation law for influencers and
YouTubers on social media. A quantitative approach was employed,
using a questionnaire for data collection from 400 participants,
including influencers, YouTubers, and social media users, chosen
through simple random sampling. Data analysis utilized mean and
standard deviation. Results indicate that the developed media
include five key components: definitions of law and defamation,
types of defamation, roles of influencers and YouTubers, and expert
interviews. The developed integrated digital media uses digital
media presentation techniques that combine motion graphics and
digital media video. The quality assessment results for content and
presentation are at the highest level. Regarding presentation
techniques with motion graphics, the quality assessment results are
high. Regarding influencer interview video media, the quality
assessment results are at the highest level. And in terms of the
quality of the media produced, the quality assessment results are

at a high level.

Keywords: Digital Media, Influencers, YouTubers, Defamation Law

! Rajamangala University of Technology Tawan-ok, E-mail: wera_su@rmutto.ac.th
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unii

Tutlagtiu AedsmuooulalidnunilunumdAnludinlsedriu
yosgAuBEUNITaNy n1sdeansHuLane susaulatity Facebook,
Instagram, Twitter, lag YouTube ﬂmalff;Jmfaﬂmﬂéwﬁmﬁﬁdaﬂﬁ@ﬁuﬁ‘ﬂaﬂ
asnsauanImAnTulaz AR suToyalsog19TInga Tnslamzeg et
TunquB g eusesuasy yuwes 7ifurumlaas g adwessd o
(Content Creators) @sflf{Aamudruuann waninddvdnasoanufaiiiu
wagngAnTsNeeEv (Khankaew, 2022) ﬁwmm’f Lﬁfamﬁgﬂwﬁmaz
weunslasdurglowwasuazyyuivasinazlasuaituaulauay
wn3nsz18luIIni19081959057 wiluvaiRediu msuanseauAeiy
vdomaiauetoyaludedsruseulmity owdsliinmudsmnengune
Tagiamnzluid 8aves nsufiudsyany (Defamation) 4487198 swalviin
Ygyrmnaunsuazorgauunle
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Perception of Health Information Affecting Health Behavior
Change of The Elderly: A Case Study of Chorakhe Sam
Phan Sub District Health Promotion Hospital

Jaruwan Kittinaraporn® and Warisa Plaibua?®

Abstract

This research contains two objectives: 1) to study the health
information awareness of the elderly social addicts in the hospital
responsibility area of Chorakhe Sam Phan Sub district Health Promotion
Hospital 2) to study the relationship between health information
awareness and health behavior of the elderly social addicts in the
hospital responsibility area of Chorakhe Sam Phan Sub district Health
Promotion Hospital. The research team used qualitative methods, in-
depth interviews and questions as a collection tool to obtain data
according to the established research purposes. Seventeen elderly
people from the social addiction group in Chorakhe Sam Phan Sub
district, Suphan Buri Province, it was found that the population with the
highest personal media exposure rate has health awareness, followed by
YouTube and television. The frequency of receiving health information
found that the sample is open to social media and television every day.
For personal media, the sample group is the most open to personal
media, but on the other hand, health information is usually opened in
order two. The relation between health information perception and
health behavior was studied, and it was found that the stronger the
subject’s perception of health information, the stronger their health
behavior.

Keywords: Elderly People, Health Behavior, Health Information
Awareness, Chorakhe Sam Phan Sub District Health
Promotion Hospital
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Thai Students' Perspectives on Media's Role

in Reporting the 2024 Senatorial Election
Cholticha Rodgunphai', Ronnaphop Nopsuwan?,
Dhanaraj Kheokao® and Dhanikcha Boonwattanopas’

Abstract

The research titled " Thai Students' Perspectives on
Media's Role in Reporting the 2024 Senatorial Election" aims to
analyze the content of media coverage on the 2024 Senate
election and explore students' perceptions of media reporting
during this election period. This study employs a qualitative
research approach, using content analysis of news reports from
three online news outlets—Channel 7 HD, 3 Plus News, and PPTV HD
36—from March to August 2024. Additionally, it utilizes the Free
Listing technique to collect in-depth data from a sample of university
students in Thailand. The findings indicate that the media plays a
crucial role in reporting on the Senate election. All three news
outlets place significant emphasis on covering this election, given its
unique crossover voting system. The content is organized into three
phases: pre-election, during the election, and post-election, with
the majority of reporting occurring in the pre-election phase. The
coverage mainly focuses on preparations, candidate introductions, and
strict guidelines regarding candidates’ self-promotion through the
media. The survey of student opinions reveals that most

respondents hold a positive view of the media's role, appreciating its

! Ramkhamhaeng University. E-mail: nette.cholti@gmail.com
? Southeast Bangkok University
® Academician
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neutrality, timeliness, and reliability. However, some students express
concerns regarding the media’s objectivity and the potential for it
to be used as a political tool.

msygAnmMInsasnemuiaudoUasadouazaineassd Usedl 2567

Keyword: Senate Election, 2024 Senate Election News,
Role of the Mass Media, Thai students
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The role of Morlam performances

in reflecting political dimensions during 2019-2022
Taweesak Kaewwong', Nuttapong Seemaruk’,
Nopteera Kongsuwan' and Nattakan Rothwan'

Abstract

The academic article on the role of Morlam performance in
reflecting political dimensions during 2019-2022 aims to 1) To study
political expression through the use of Mor Lam as a medium for political
communication and as a platform to present political events and
democracy during the years 2019-2022., and 2) To study the influence
of political communication through Morlam on the audience by studying
through the conceptual framework of local arts and culture
performances, Morlam performances, and the conceptual framework of
political communication through Morlam poetry. The study found that
Morlam is used as a tool for political communication and a space for
political expression and demands because Morlam is currently easily
accessible and widely popular. Political expression through Morlam has
been applied as a tool for political communication to oppose the
government, such as Morlam performances in protest areas, the
composition of Morlam poetry satirizing the government, and comedy
performances criticizing the government. Morlam is also used to educate
people about democracy and as a tool for election campaigning. Political
communication through Morlam has an impact on the audience, namely
Morlam is a tool for shaping the audience’s thoughts, causing them to
think along with it, and controlling the audience’s thoughts. To create a
sense of agreement and unity

Keywords: Morlam, Political Communication, Political Expression

'Srinakharinwirot University. E-mail Taeweesak.Kaewwong@g.swu.ac.th
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Hammer, Scissors, Paper

The Movie: Empathy to Movie and Policy
Oubonpun Werajong', Patana Chirawong?, Narakamon Thongplian®
Dutsadee Juengsiragulwi’ and Burin Suraaroonsamrit?

Abstract

Hammer, Scissors, Paper: The Movie is a product of Thai
Media Fund under the 2023 medium-length film project in the open
submission category fund, directed by Patana Chirawong. The story
revolves around a deaf individual, narrated through their hearing
child. It explores the struggles of a deaf person living with depression.
Extensive research was conducted involving hearing-impaired
individuals, caregivers, sign language interpreters, psychologists, and
medical professionals. The film extends beyond its initial goal of
storytelling by proposing actionable policy recommendations. It
highlights issues such as medical communication via sign language
interpreters for deaf individuals consulting psychiatrists and
demonstrates that Thai Media Fund Product can drive societal change
while offering entertainment together. This article discusses the
collaborative work with the film director, Screenplay Writer to the
perspectives presented, the role of medical consultants, and the
medical challenges in communication for deaf individuals with
depression. Insights drawn from the film pave the way for policy
recommendations.

Keywords: Thai Media Fund, Hearing Impairment, Depression,
Psychiatry, Physician, Medical Communication

! Department of Disease Control, Ministry of Public Health. E-mail: oubonpunmd@gmail.com
? Independent Film Director.
? Department of Mental Health, Ministry of Public Health.
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Problem-Based Learning and the Integration of
Education with Academic Service to Society:
A Workshop on Media Literacy for Health
Communication for the Elderly in

Bueng Yitho Municipality, Pathum Thani Province
Suparak Chutrakul!

Abstract

This mixed methods research, employing a case study
approach, aims to: 1) examine and evaluate the process of Problem-
Based Learning (PBL) integrated with teaching and academic service
to society in organizing a workshop on "Media Literacy for Health
Communication for the Elderly" in Bueng Yitho Municipality, Pathum
Thani Province; 2) assess the level of satisfaction of learners toward
the PBL approach integrated with academic service to society;
3) assess the level of satisfaction of participants in the academic
service activities; and 4) evaluate the success of the academic
service activity. The sample group for this study consisted of 52
second-year students from the Faculty of Communication Arts,
North Bangkok University, academic year 2023, enrolled in the
course MDC441: Branding and Social Responsibility, and 30 elderly
participants who attended the media literacy workshop. The
research findings revealed that: 1) The learers successfully applied
the principles of PBL in organizing the workshop on media literacy

for health communication for the elderly in Bueng Yitho

! North Bangkok University, E-mail: suparuk.ju@northbkk.ac.th
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Municipality, Pathum Thani. The process included defining the
problem, where issues related to media literacy for health
communication for the elderly were integrated with knowledge from
communication studies. This enabled the learners to serve as
facilitators, assist in knowledge transfer, and effectively contribute
to academic service to society. 2) Learners expressed high
satisfaction with the PBL approach integrated with academic service
to society in all aspects, with the highest satisfaction found in the
learning activities, followed by the course content. 3) Participants in
the workshop expressed high satisfaction across all aspects, with the
highest satisfaction in the facilitators, followed by the training
content, timing, venue, and event coordinators. 4) In terms of
evaluating the success of the academic service activities, it was
found that learners developed enhanced communication skills,
which allowed them to address and present the issue of the
elderly's lack of health communication literacy. Learners also
actively participated in the activities, worked collaboratively in
teams, and demonstrated responsibility in completing their tasks to

ensure successful outcomes in the academic service activity.
Keywords: Integration of Education, Academic Service to Society,

Problem-Based Learning Media Literacy for Health

Communication, Elderly
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Integration of Teaching and Learning
with Podcast Production by Communication Arts
Student for On-Air at North Bangkok University

Radio Station 97.75 MHz
Sukrit Srithanyarat' and Siriphong Suwanprapak’

Abstract

This research is qualitative research. The objectives are
1) to analyze the integration of teaching and learning in Faculty of
Communication Arts subjects that use the podcast media
production process. 2) To study the learning outcomes of theory
and practice of Faculty of Communication Arts students. in
integrating teaching and podcast production Using the observation
method from teaching Subject DCM301 Law, Ethic, and Media Policy
in Digital Era in open teaching areas in the first semester of the
academic year 2024. From the sample group is Students in both
subjects (3rd year student, Faculty of Communication Arts,
University North Bangkok, 52 people) and used group discussions to
collect data after teaching. Research findings: 1) The observation of
the integration of teaching methods in the courses DCM301 showed
that the integration of teaching methods was combined with the
production of podcasts in two forms as follows: 1.1) Integration of
the theoretical component, where theoretical knowledge from
teaching can be integrated into media production in two ways:
Integrating teaching and learning with podcast production By

assigning students the task of producing podcast media by applying

! North Bangkok University, E-mail: Sukrit.sr@northbkk.ac.th
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knowledge from the course in content creation. and integration of
podcast media produced by previous year students in course
submissions into classroom teaching media. To give an example of
a modern case study. 1.2) Practical Integration: The integration of
teaching and learning through a three-step media production
process. The pre-production stage involves students analyzing and
synthesizing teaching content, researching relevant case studies, and
creatively developing podcast content. The production stage
involves students learning the media production process using
equipment alongside the instructor and understanding the skills
required to use the equipment for producing podcast projects as
part of their coursework. The post-production stage involves
students learning the process of editing audio and video for podcast
production as part of the course content and understanding the
elements of audio editing for producing class assignments. From this
integration, the instructor divided 15 weeks of teaching into 12
weeks of theoretical teaching on the main content of the course.
Teach 2 weeks of practical training in integrating learning into
collaborative media production. Strengthen students' skills in using
laboratory equipment. and evaluate the results from presenting
students' media production for 1 week.

Keywords: Integration of Teaching and Learning, Podcast, Media

Production, Communication Arts Students, North
Bangkok University Radio Station 97.75 MHz
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Development of Learning Media Kits with Training
on Coaching Skills Using the Flipped Classroom
Concept for Undergraduate Students in Industrial

Engineering in the Curriculum of Learning Management
Wannaporn Mapoonsub', Punsa Ekpornprasit
And Pakorn Supinanont1

Abstract

The objectives of this research were to: 1) develop and
evaluate the quality of a learning media package in conjunction with a
training program; 2) evaluate the quality of the training program; 3)
compare pre- and post-training performance of the participants; 4)
develop coaching skills; and 5) assess the satisfaction of the sample
group towards the learning media package and training program. The
sample group consisted of 26 second-year undergraduate industrial
teacher students from the Faculty of Industrial Education and
Technology, King Mongkut's University of Technology Thonburi, enrolled
in the Curriculum for learning management in the first semester of the
academic year 2024. The participants were selected through using simple
random sampling, by drawing lots from one class. The results of the study
found that: 1) The results of the development and quality of the used
media set 1.1 The results of the development of the used media set,
including e-books, posters, PowerPoint media in infographic form and
question cards leading to the GROW Model 1.2 The results of the content

quality assessment were at a very good level (X = 4.85, SD = 0.26).

The results of the used media quality assessment were at a good level

(X = 450, SD = 0.49). 2) The results of the training program quality

! King Mongkut's University of Technology, E-mail: wannaporn.mapo@kmutt.ac.th
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assessment were at a very good level (X = 4.64, SD = 0.35). 3) The
achievement scores after training were higher than before training, with
statistical significance at the .05 level. 4) The results of the coaching skill
development of the sample group were at a good level x = 4.00, SD = 0.00).
5) The results of the satisfaction assessment were at a high level (X = 440,
SD = 0.65). Therefore, development of learning media kits with training
on coaching skills using the flipped classroom concept for undergraduate
students in industrial engineering in the curriculum of learning
management, curriculum development subject, can be applied in real

practice with quality.

Keywords: Learning Media Kits, Training, Coaching Skills, Flipped Classroom
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Research Article
Differences between ‘People’s Daily’
and ‘Legal Daily’ in News Reports

on Japan Nuclear Sewage Discharge Into Sea

Huang Ruhai', Panom Wannasiri and Taksina Chai-ittipornwong’

Abstract

The purpose of this study was to explore the differences in
news reporting between People’s Daily and Legal Daily regarding
Japan's nuclear wastewater discharge into the sea. A mixed-
methods approach was employed, combining qualitative and
quantitative research. The qualitative component used the S-M-C-R
model to compare the reporting styles, thematic keywords, and
information sources of the two media outlets. The quantitative
component involved a questionnaire survey to analyze audience
perceptions of credibility and effectiveness in reporting the issue.
The qualitative findings reveal that People’s Daily and Legal Daily
exhibit distinct reporting styles. People’s Daily emphasizes
governmental perspectives, while Legal Daily incorporates more
diverse viewpoints. The top five keywords identified —“Nuclear

” o«

Pollution,” “Drain,” “Japan,” “Express,” and “Discharge the Sea” —
reflect global concerns about environmental and health impacts. The
primary information sources for both outlets are the “Public,”

)

“Government,” and “Experts,” emphasizing the role of these

stakeholders in shaping narratives. Quantitative findings indicate that

! Faculty of Communication Arts, Bangkokthonburi University.
? Faculty of Communication Arts at Bangkokthonburi University. E-mail: panom855@hotmail.com.
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People’s Daily is perceived as more credible, with 65% of
respondents selecting it as their primary source of information
compared to 14% for Legal Daily. Furthermore, 60% of respondents
consider both media equally reliable, highlighting their shared role
in informing the public. However, People’s Daily demonstrates a
broader influence in shaping public opinion due to its wider

audience reach.

Keywords: Headline news, Japan nuclear sewage,

Legal Daily, People's Daily, News report
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Introduction

Since the 1950s, nuclear power plants have been utilized
for civilian purposes, beginning with the commissioning of the
Obninsk Nuclear Power Plant in 1954, the first of its kind. This
development sparked ongoing debates about the advantages and
disadvantages of nuclear energy. Civilian nuclear power plants offer
significant benefits, such as minimal air pollution, reduced
greenhouse gas emissions, and low fuel costs. However, these
advantages are offset by severe and long-term ecological and
health risks posed by radioactive materials (World Nuclear
Association, 2020). Leakage accidents, though temporary, often
result in enduring environmental impacts. For example, the 1977
Czechoslovakia nuclear accident required decontamination efforts
projected to last until 2033, while the 1986 Chernobyl disaster
remains the most catastrophic nuclear accident, with an estimated
recovery period of at least 800 years (IAEA, 2021).

The Fukushima Daiichi Nuclear Power Plant accident in
March 2011, triggered by a major earthquake in Japan, reignited
global concerns regarding nuclear safety. This incident produced
approximately 150 tons of nuclear-contaminated water daily,
containing high concentrations of radioactive substances, such as
strontium-90, cesium-137, iodine-129, and carbon-14, all of which
pose significant health risks, including cancer and DNA damage
(UNSCEAR, 2014). By August 2023, approximately 1.34 million tons
of nuclear-contaminated water had accumulated, creating complex
environmental and geopolitical challenges (Zhou, 2022). Despite
strong opposition from local fisheries cooperatives and neighboring

countries, the Japanese government decided on April 13, 2021, to

163



" novnuwauundo
Uadangna:asoasse
THAI MEDIA FUND

mMsUssArInMsnsasnemuiadeUasniouazaiieessd Uszdd 2567

discharge the wastewater into the ocean, citing economic feasibility
and practical considerations (Ministry of Economy, Trade and
Industry of Japan, 2021).

This decision has provoked widespread dissatisfaction
among affected stakeholders, particularly in China and South
Korea, where concerns about marine ecological safety and public
health risks are prominent (Kim & Park, 2022). China's government
and citizens have consistently voiced strong opposition,
emphasizing the global implications of this decision. Media outlets
such as People's Daily and Legal Daily, representing mainstream
Chinese media, have extensively reported on the issue, criticizing
Japan's disregard for environmental and international concerns
(Wang & Li, 2021).

However, international responses have varied. While China's
media coverage and public opinion strongly oppose the discharge,
Western media outlets often adopt neutral or indifferent tones,
focusing on regional reactions rather than examining the broader
environmental consequences (Brown, 2022). Some international
media have even criticized China's opposition, alleging politicization
of environmental issues. Concurrently, Japan has engaged in
extensive public relations efforts domestically and internationally
to mitigate criticism and gain support from allied nations, such as
the United States (Zhou, 2022).

This study aims to examine how People's Daily and Legal
Daily, as representatives of Chinese mainstream media, have
framed their reporting on Japan's Fukushima nuclear wastewater
discharge. By analyzing the differences and causes of these

reporting frameworks, this research seeks to elucidate the broader
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implications of Japan's decision on global ecological health and

public perception.

Research objective
To explore the differences in news reporting between
People’s Daily and Legal Daily regarding Japan's nuclear wastewater

discharge into the sea.

Conceptual framework

This study focuses on analyzing the news reports about the
Fukushima nuclear wastewater leakage incident in Japan. The framework
incorporates variables from the SMCR model, along with an examination of
headlines, content, and credibility across two media platforms, People's
Daily and Legal Daily. These variables are used to identify differences in
their reporting of Japan’s nuclear wastewater discharge, as illustrated in the

figure below.

~
S-M-C-R Model of People’s People's Daily
Daily and Legal Daily

Differences in News

Headlines and Content of
News Report on Japan's

Nuclear Wastewater —_— Report on Japan's
Discharge into Sea Nuclear Wastewater
Discharge into Sea
. J
Credibility on News Report
Compared between People’s [ Legal Daily ]

Daily and Legal Daily

Figure 1 Conceptual framework
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Literature review
News Report of Chinese Media: People's Daily and Legal Daily

Chinese journalism, with roots tracing back to the Han
Dynasty, has evolved through significant historical stages, from early
royal-controlled news dissemination to modern, technology-driven
journalism. People’s Daily, established in 1948 as a primary
mouthpiece for the Communist Party of China, has transformed into
a major multimedia entity, integrating print, digital, and social
media to reinforce China's global narrative. It leverages new
technologies and international partnerships to enhance its reach
and influence (Yang, 2023; Zhou, 2022). Similarly, Legal Daily,
launched in 1980, focuses on rule of law and legal issues and has
adapted to the all-media landscape by creating a platform that
merges legal reporting with public service features. This newspaper
plays a pivotal role in delivering authoritative legal information,
reinforcing China’s legal narratives, and providing professional legal
resources (Gallagher, 2017). Both publications illustrate the blend
of traditional journalistic principles with digital innovations, though
they operate under strict government oversight, aligning closely
with state directives and priorities.

Principal of News Report

News reporting is the process of objectively conveying
recent facts, yet it inherently includes subjective framing by
reporters. Online news reports involve a structured approach
including headline layout, thematic elements (5W+1H), and various
structural styles (e.g., inverted pyramid, chronological). Core actors
in news media—such as information transmitters, social supervisors,

and opinion leaders—play crucial roles in framing public perception
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through balanced and unbiased language, rhetoric, and discourse
strategies (Wallace, 2019). News framing includes deliberate
selection and emphasis, shaping audience interpretations of events
and guiding public opinion in alignment with national or
organizational priorities (Entman & Rojecki, 1993). Foundational
principles for news reporting are accuracy, timeliness, fairness, trust,
and ethics, mandating that all reported facts are authentic, timely,
and impartial to foster public trust (Iggers, 2018; Nie et al., 2021).
Media responsibility emphasizes social accountability, expecting
media to truthfully represent societal realities, provide forums for
public discourse, and facilitate social and moral education. In
China, early media ethics emphasized self-discipline, while modern
codes of conduct advocate scientific rigor, public service, and
ethical reporting in line with socialist values, aiming to uphold
public trust and support societal stability.

News of Japan's Nuclear Sewage Discharge into Sea
Japan’s nuclear sewage discharge originated from the 2011
Fukushima Daiichi Nuclear Power Plant disaster, which released
radioactive materials after an earthquake and tsunami. Since then,
continuous efforts have been made to store contaminated water
in tanks, but by 2023, Japan reached storage limits, leading to the
decision to release treated wastewater into the Pacific Ocean. This
decision, officially endorsed in 2021, has sparked intense
controversy, with Japan already conducting three rounds of
discharge, with a fourth planned in early 2024 (All-China Journalists
Association, 2022). The environmental impact of nuclear discharge
includes severe harm to marine biodiversity, as radioactive

materials bioaccumulate up the food chain, risking genetic
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mutations and ecosystem imbalances. Additionally, human health
risks, including potential cancer and genetic mutations, arise from
exposure to these radioactive elements through drinking water and
seafood consumption. This issue has generated international
concerns, especially from Japan’s neighboring countries, as
radioactive spread could impact global food safety, public health,
and international relations (Nie et al., 2021). International
regulations, like the United Nations Convention on the Law of the
Sea, imply that Japan may have bypassed its procedural
responsibilities by neglecting a transparent environmental impact
assessment and failing to consider safer alternatives, raising legal
concerns (Wang & Li, 2022). Public opinion remains divided, with
global media largely voicing ecological and health concerns,
portraying Japan’s discharge decision as a cost-saving measure that
irresponsibly externalizes pollution risks globally (McCombs &
Valenzuela, 2020).

Research Methodology

This study adopts a mixed-methods approach, utilizing
both qualitative and quantitative research methods to
comprehensively analyze the issue. The qualitative component
employs content analysis, also known as text analysis, to
investigate how People's Daily and Legal Daily framed their
reporting on Japan’s nuclear wastewater discharge. Using the
keyword "Japan's nuclear sewage discharged into the sea," 183
relevant news articles were initially retrieved from online media
platforms. After manually eliminating 26 articles deemed irrelevant

to the study, a final sample of 157 news reports published between
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April 2021 and December 2023 was selected for analysis. The
coding of these reports was conducted systematically, and the
results are presented in narrative and tabular formats.

For the quantitative component, the study focuses on
audience perceptions of the credibility of People's Daily and Legal
Daily. Data were collected using a structured questionnaire survey
distributed via online channels. A total of 470 questionnaires were
disseminated, resulting in 400 valid responses, with an equal
number of responses for each media outlet. The survey data were
analyzed using descriptive statistics, with results expressed in terms
of frequencies and percentages. This combination of qualitative
and quantitative methods provides a robust framework for
understanding the framing of news reports and the perceived

credibility of the two media outlets.

Research Results
Table 1 S-M-C-R Model of People’s Daily and Legal Daily

S-M-C-R People's Daily Legal Daily
S June 15, 1948, the August 1, 1980
Sender  Founding largest newspaper in
time China and one of the

top ten newspapers

in the world.

Political and Legal Central

Affairs Commission of ~ Committee of
Organizer the Central Committee  the Communist

of the Communist Party of China

Party of China
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Table 1 S-M-C-R Model of People’s Daily and Legal Daily (Cont.)

S-M-C-R People's Daily Legal Daily
M Party and The Communist
Message Information government Party of China
Sources agencies, journalists  and the
or media, social construction of
groups and the China's
public, experts, democracy and
scholars, foreigners, legal system
governments, cover all fields
organizations, and links of
enterprises, etc. comprehensively
governing the
country
according to law.
Content - Public issues - Public issues
and Theme - Current affairs - Provide high-

- Facts that is of
public’s interest,
significance and

impacts to mass

level, professional
legal news and
information,
provide important
legal ideas, and
obsenve
everything from a
democratic and

legal perspective.
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Table 1 S-M-C-R Model of People’s Daily and Legal Daily (Cont.)
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S-M-C-R People's Daily Legal Daily
C Type of -Newspapers, journals, -Newspapers,
Channel media websites, WeChat, journals, welbsites,
Weibo, and clients are  WeChat, Weibo, and
integrated into one, clients are
integrating text, integrated into one,
pictures, audio, video,  integrating text,
H5, etc. pictures, audio,
video, H5, etc.
R Reader, A wide audience, Focus on Legal
Receiver Viewer, including Chinese professional
Audience government agencies, groups in China

enterprises, institutions,
and individual
subscribers. It is also
published to overseas
Chinese at home and
abroad, compatriots
from Hong Kong, Macao
and Taiwan, international
students in various
countries and regions,
and foreigners learning
Chinese. More than 80
countries and regions.
The comprehensive
coverage audience
reaches 786 million
people.

and other people
who care about
democracy and
the rule of law
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Table 2 High-frequency of words in headlines and content

reported on Japan’s discharge of nuclear contaminated water

into the sea
Serial Word People's  Weighted Legal  Weighted
number Daily Percentage Daily Percentage
(10%) (10%)
Nuclear
) 1020 5.50% 836 4.50%
Pollution

2 Drain 931 5.40% 794 4.60%

3 Japan 564 5.00% 564 5.00%

4 Express 490 5.24% 434 4.76%

Discharge the
476 5.78% 344 4.22%

sea
6 Internationality 473 5.79% 344 4.21%
7 Ocean 457 6.32% 257 3.68%
8 China 412 6.30% 242 3.70%
9 People 444 6.90% 199 3.10%
10 Safety 424 6.79% 199 3.21%
11 Environment 419 6.85% 193 3.15%
12 Emission 418 6.86% 192 3.14%
13 Nation 414 6.92% 184 3.08%
14 Humanity 406 7.02% 172 2.98%
15 Influence 400 7.09% 164 291%
16 Risk 394 7.16% 157 2.84%
17 Pacific Ocean 383 7.31% 140 2.69%
18 Detection 375 7.38% 133 2.62%
19 Society 358 7.55% 117 2.45%

20 Strong 353 7.60% 112 2.40%
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Table 2 High-frequency of words in headlines and content
reported on Japan’s discharge of nuclear contaminated water

into the sea (Cont.)

Serial Word People's  Weighted Legal Weighted
number Daily Percentage  Daily Percentage

(10%) (10%)
21 Ecology 350 7.64% 108 2.36%
22 Assembly 342 7.72% 101 2.28%
23 Dispose 332 7.81% 93 2.19%
24 Question 289 8.19% 63 1.81%
25 Stop 255 8.44% av 1.56%
26 Plan 224 8.67% 34 1.33%
27 Fishermen 168 9.05% 17 0.95%
28 Behavior 82 9.56% a4 0.44%

In Table 2, it shows the high-frequency entries reflect the
main headline and contents used by both People’s Daily and Legal

Daily.

Table 3 Information sources of "People's Daily" and "Legal Daily"

No. Information People's Proportion  Legal Daily  Proportion
Sources Daily (%) (frequency) (%)
(frequency)
Public 39 60.00 26 40.00
2 Expert 38 80.85 9 19.15
Government 32 74.42 11 25.58
International
4 23 82.14 5 17.86

organizations
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Table 3 Information sources of "People's Daily" and "Legal Daily"
(Cont.)

No. Information People's Proportion  Legal Daily  Proportion
Sources Daily (%) (frequency) (%)
(frequency)
Non-
5  governmental 19 86.36 3 13.64
organization
6 Enterprise 13 86.67 2 13.33
7 Media 9 90.00 1 10.00
8 No source 5 83.33 1 16.67

The qualitative findings illustrate that People’s Daily adopts
a broader and more public-centric approach, emphasizing
environmental and societal impacts. In contrast, Legal Daily
provides a specialized focus on legal and procedural aspects,
catering to a narrower, professional audience. These differences
reflect their distinct organizational mandates and target readerships,
influencing how each media outlet frames the issue of Japan’s

nuclear wastewater discharge.

Table 4 Obtain Information Channels

Options Frequency Percentage (%)
People's Daily's 260 65.00
Legal Daily 56 14.00
Both 60 15.00
Others 24 6.00

Total 400 100
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According to Table 4, 65% of the respondents chose
People's Daily to get information about "Japan's nuclear sewage
into the sea". It is widely influential in news coverage, commentary
and opinion. 14% of respondents chose Legal Daily to obtain
information about "Japan's nuclear sewage into the sea". It is widely
influential in news coverage, commentary and opinion. Among
them, 15% of the respondents chose to obtain information about
the "Japanese nuclear sewage discharge" incident in People's Daily
and Legal Daily at the same time. 6% of the population also chose
third-party platforms such as the Beijing News and Xinhua News

Agency.

Table 5 Comprehensive Value

Options Frequency Percentage (%)
People's Daily's 96 24.00
Legal Daily 68 17.00
Both 232 58.00
Neither 4 1.00
Total 400 100

As in Table 5, People's Daily and Legal Daily are both
important news media in China, and they have their own areas of
expertise and audiences. Both platforms are committed to
providing accurate, objective and comprehensive news reports and
information interpretation on the accuracy of the report on the

"Japanese nuclear sewage into the sea" incident.

175



novnuwaunda
Uadangna:asoasse
THAI MEDIA FUND

mMsUssArInMsnsasnemuiadeUasniouazaiieessd Uszdd 2567

Table 6 Media Reliability

Options Frequency Percentage (%)
People's Daily's 92 23.00
Legal Daily 68 17.00
Same of Both 240 60.00
Total 400 100

As in Table 6, for the news coverage of the "nuclear sewage
discharge incident in Japan", 60% of people believe that People's
Daily and Legal Daily are more trustworthy. Twenty-three percent
said People's Daily was more trustworthy, while 17 percent said

Legal Daily was more trustworthy.

Conclusion

The extensive reporting by People's Daily and Legal Daily
on Japan's nuclear wastewater discharge employs news framing
theory to highlight the environmental, social, and geopolitical
implications of the incident. The qualitative findings reveal that
both newspapers use key themes, such as environmental damage,
health risks posed by nuclear pollution, transparency concerns,
and the need for public involvement in decision-making. High-
frequency terms like "nuclear pollution," "drainage," and "ocean" in
the reports emphasize the severity of the issue and its international
ramifications. Both outlets underline global reactions to Japan's
decision, with People's Daily emphasizing environmental justice

and public safety, while Legal Daily focuses on legal and regulatory
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perspectives. Together, their coverage calls for greater
accountability and environmental responsibility, portraying Japan’s
controversial actions as a catalyst for global criticism and
heightened environmental awareness.

Quantitative findings further support these observations,
illustrating the broader influence of People’s Daily, with 65% of
respondents relying on it as their primary information source,
compared to 14% for Legal Daily. Despite this disparity, both
outlets are recognized as credible, with 60% of respondents
considering them equally trustworthy. Additionally, the
comprehensive value of their reporting is evident, as 58% of
respondents attribute equal importance to both platforms for their
accurate, objective, and detailed reporting.

The qualitative analysis categorizes the main actors
involved in the reporting as the public, government, and experts,
each shaping the narrative in distinct ways. Public opinion reflects a
strong demand for environmental justice and accountability,
government responses highlight policy stances and diplomatic
negotiations, and expert contributions provide scientific and technical
perspectives. The reporting frames are multifaceted, with descriptive
frames offering context about the incident, boycott frames voicing
public and organizational disapproval, and critical frames reflecting
condemnation from governments and international bodies. This multi-
dimensional approach shapes the narrative to influence public
understanding and engagement.

In conclusion, People’s Daily and Legal Daily demonstrate

complementary strengths in their coverage of Japan’s nuclear
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wastewater discharge. While People’s Daily exhibits broader reach and
public appeal, Legal Daily provides specialized insights into legal and
governance aspects. Together, their coverage not only informs the
public but also fosters critical discourse on global environmental
governance, emphasizing the need for a unified response to

environmental crises.

Discussions

The comparative analysis using the S-M-C-R model
highlights distinct differences in the reporting styles and source
selection of People's Daily and Legal Daily, reflecting their roles in
public communication and social responsibility. People's Daily
predominantly emphasizes government perspectives and expert
opinions that align with authoritative narratives, supporting
governmental responses to environmental crises. This finding is
consistent with Zhang and Wang (2019), who noted that state-
affiliated media often reinforce state-driven agendas in their
environmental reporting. Conversely, Legal Daily demonstrates a
more balanced approach, incorporating diverse viewpoints,
including public concerns and expert analyses. This neutrality aims
to address public anxieties about environmental safety while
maintaining an analytical focus, a finding supported by Chen and Li
(2020), who highlighted the importance of diverse sourcing in
fostering public trust in legal and policy-oriented media.

The analysis of top keywords such as “Nuclear Pollution,”

” o« » o«

“Drain,” “Japan,” “Express,” and “Discharge the Sea”—underscores
significant public and international concerns about potential harm to

marine ecosystems and human health. These keywords encapsulate
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public fears and international responses to Japan’s decision to
discharge nuclear wastewater, which polarized global opinion.
Some countries upheld Japan’s actions as scientifically compliant,
while others expressed strong opposition. This aligns with the
findings of Kim et al. (2018), who observed that media framing
often amplifies public anxieties during transboundary environmental
crises. The presence of emotionally charged terms, like “Discharge
the Sea,” reflects the heightened awareness and polarized stance
among stakeholders, further emphasizing the need for responsible
environmental communication.

The primary information sources Public, Government, and
Experts form an "iron triangle" of news dissemination in this context,
with the public being the most affected yet the least involved in
policy-making. While public voices are prominent in opposing
Japan’s actions, the lack of participatory mechanisms in decision-
making reflects a one-way flow of information. Jenkins (2014)
argued that the "cross-media narrative" approach can bridge this
gap by integrating traditional and digital media to foster
participatory engagement. This suggests a need for greater public
inclusion in discussions about environmental safety and health,
empowering communities to contribute meaningfully to policy
debates. Similarly, the interaction between the "media public
opinion field" of mainstream outlets and the "oral public opinion
field" of social discourse plays a pivotal role. Mainstream media
offer reliability and accuracy but may lack immediacy and diversity,
while interpersonal and online platforms, though dynamic and

immediate, often amplify emotional responses and misinformation.
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Recommendation

1. Media Organizations: Media outlets, such as People’s
Daily and Legal Daily, should enhance their data filtration and
presentation techniques. By adopting advanced tools for real-time
information filtering and creating cross-platform content that
integrates text, visuals, and interactive elements, they can ensure
high-quality and relevant news is delivered efficiently. This will
provide audiences with quicker access to accurate information,
fostering trust in the media and promoting better understanding of
critical issues, such as nuclear wastewater discharge.

2. Policymakers and Educators: Policymakers should design
participatory frameworks that actively involve the public in
environmental decision-making processes. This can be done
through public forums, digital engagement platforms, and
educational programs that encourage citizen participation.
Educators, on the other hand, should adopt modern and interactive
teaching methods to equip students and citizens with knowledge
about environmental crises. This dual approach will build public
trust, ensure informed decisions, and cultivate environmentally
conscious individuals capable of contributing to global sustainability
efforts.

3. Research Teams and Technologists: Research teams and
technologists should address data selection limitations by employing
advanced technologies for large-scale data analysis. Using Al-driven
tools, such as natural language processing (NLP) and automated
content filtering, can streamline the management of vast datasets
and improve the reliability of research findings. Training researchers

to effectively utilize these technologies will help reduce biases in
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data selection, enhance credibility, and produce actionable insights
for stakeholders.

4. Future research: Future research could delve into the
distinct positioning and characteristics of "People's Daily" and "Legal
Daily" to clarify differences in reporting focus, style, and target
audiences. A detailed comparison of their coverage on Japan's
nuclear wastewater discharge could reveal contrasts in angles,
content choices, and language styles. Exploring the underlying
reasons—such as media positioning, policy orientation, and market
demands—could help understand the societal impacts of these
differences. Finally, targeted recommendations could be
developed to optimize reporting strategies, enhance quality, and
better align with reader needs, offering valuable insights for the

newspapers’ development.
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Media Usage in the Al Era
Mali Tipprajong1

Abstract

The use of media in the Al era is considered to be
consistent with the rapidly changing era. Therefore, users must have
knowledge and understanding of the advantages and disadvantages
that will occur because nowadays, access to media can be accessed
by all ages quickly. Sometimes, we have to use our mindfulness,
analyze and perceive good and bad information, and the consequences

that will follow.

Keywords: Media Usage, Artificial Intelligence, Creative Media
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The Roles of Marketing Communication
Tools For Environmental Products
By Scg Distribution

Nutchaya Boonthum'

Abstract

The objectives of this research are: 1) to study the marketing
communication tools of SCG Distribution Co., Ltd., 2) to examine the
role of marketing communication tools in the purchasing decision-
making process of eco-friendly construction products of SCG
Distribution Co., Ltd., and 3) to investigate the consumer decision-
making process for eco-friendly construction products of SCG
Distribution Co., Ltd. This study uses a qualitative research method,
collecting data through content analysis of the marketing
communication tools of SCG Distribution Co., Ltd. that are
distributed to consumers and in-depth interviews with consumers
who purchase eco-friendly construction products from SCG
Distribution Co., Ltd. in three northern provinces of Thailand,
categorized by the highest, moderate, and lowest population,
respectively. The findings show that the marketing communication
tools of SCG Distribution Co., Ltd. published on online channels are
mostly focused on advertising, sales promotion, public relations,
news releases, and special activities for society in that order. The
media format used on online channels mainly consists of images
and written descriptions, including product details, features, and

information about dealers who sell Low Carbon cement products.

! Chiang Mai University, E-mail: nutchaya boonthum@cmu.ac.th
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Regarding eco-friendly products, online channels tend to mention
conventional products more than eco-friendly ones, which may lead
to less consumer attention to products related to environmental
conservation. As for the consumer decision-making process, in the
problem recognition stage, which is the first step in the purchase
decision, consumers still tend to visit physical stores to make their
final purchase decisions. In terms of communication tools, sales staff
are the primary source of information, as products in this category

require specific details and product information.
Keywords: Marketing Communication Tool, Environment Friendly

Construction Product, Purchasing Decision Making Process,

Consumer
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16U 5 Sumeu il (Kotler, 2003, pp. 200-209)

1) M33u3Usym (Problem Recognition)

2) msAumdeya (information Search)

3) n1sUseLliumeden (Evaluation of Alternatives)

4) nssinaulatie (Purchase Decision)

5) Wqﬁﬂiimmwé’ﬁmﬁ?ﬁ] (Post-purchase Behavior)
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(Grant, 2007)
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The Integrated Marketing Communication Model
for Silver Handicraft for Entrepreneurs
in The Wua Lai Community, Chiang Mai Province
Thitima Chaimongkol

Abstract

The objective of this research is to study and develop an
integrated marketing communication model, as well as to identify
the challenges and obstacles in the use of marketing communication
tools for silverware businesses in the Wualai community, Chiang Mai,
which has long been a significant hub for silver production in Thailand.
This mixed-method research employs both document analysis and
in-depth interviews to explore the current situation, challenges, and
barriers in the marketing communication efforts of silverware
entrepreneurs in the community. The findings reveal that local
silverware businesses lack comprehensive knowledge and understanding
of integrated marketing communication tools. Despite the increasing role
of digital marketing in the modem silver market, Wualai entrepreneurs
continue to focus primarily on in-store sales and are hesitant to
adopt online sales channels. Most still rely on traditional promotional
strategies. Furthermore, developing a more effective marketing
communication model would enhance their competitiveness and
broaden their customer base.

Keywords: Marketing Communication, Silverware, Cultural Products

! Chiang Mai University. E-mail: thitima_c@cmu.ac.th
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Impact of Anime Series 'Naruto' and 'Attack
on Titan' on Gender Equality Attitudes
among Gen Z (ages 21-25)

Yanisa Likhitapisit' and Sakulsri Srisaracam?

Abstract

This study aims to analyze the representation of gender roles in
the anime series "Naruto" and "Attack on Titan," and examine attitudes
toward gender equality among Generation Z (ages 21-25) fans within the
fandoms. The research uses content analysis, media monitoring tools,
and analysis of fan community interactions to explore how anime reflects
the norm of gender roles, and how fans criticize and interpret these ideas.
The findings reveal that gender roles presented in anime encompass
both traditional and egalitarian concepts, expressed through storylines
and character development. These portrayals have influenced the types
of User-Generated Content and social conversations, reflecting viewers’
attitudes toward characters and gender perspectives. The results show 3 main
patterns in fans responses among those aged 21-25: 1) a shift in feelings
toward characters, 2) intensified emotional connections with characters,

and 3) unchanged perspectives on characters.

Keywords: Anime, Gender Equality, Gender Roles, Fandom

! Chulalongkorn University, E-mail: 6440504028@student.chula.ac.th
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o ANWUZNITUNLEUDUNUIMINUWALU UL B (Egalitarian
Gender Roles)
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12)  nuanduiades
0 UMUWIYNINALUUANAY (Traditional Gender Roles)
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Hun - Kala - Phophiang: Creativity for Sufficiency Learning
Piyapol Rodcumdee’

Abstract

This academic article aims to present the guidelines for creating
Hun — Krabok in the way of Hun - Kala - Phophiang by Somporn
Ketkaew, a folk artist, inherited and developed by the Cultural Center,
Kasem Bundit University, using easily obtainable and low-cost materials.
Creating Hun — Krabok with these materials not only reduces production
costs but also promotes learning and creativity in a sustainable
manner in accordance with the philosophy of the sufficiency economy. The
process of creating the Hun - Kala - Phophiang has the primary
objective of providing students with Hun — Kraboks to learn from,
preserve and pass on dance move by using alternative materials such
as coconut shells, milk cans, etc. It gives students the opportunity to
compose stories to use with Hun — Kraboks. and create Hun — Kraboks
according to their imagination and use them to perform while still retains
elements of Hun — Krabok. This approach also helps build creative
thinking and practical learning skills. The performance using Hun —
Kraboks created by students to use in the performance along with the
main Hun — Kraboks is an opportunity for all students to perform without
being limited by the number of Hun - Kraboks like in general Hun -
Krabok performances. The creating of Hun - Krabok - Phophiang It is a
continuation of Thai Hun - Krabok performances and continue by solving
problems in teaching and training equipment. According to the Sufficiency
Economy Philosophy, which can be published and wused in
educational institutions or a Hun — Krabok troupe in general as well.

Keywords: Hun - Krabok, Hun - Kala, Sufficiency Learning, Folk Artist

! Kasem Bundit University, E-mail: piyapol.rod@kbu.ac.th
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Short film: Edutainment Media

for Participatory Social Campaign

Nipakorn Kumchornmenukul*

Abstract

This article aims to highlight the role and significance of
“short films” as tools for social campaign. To analyzes the current
phenomenon of short film process. Its use as an edutainment media
to promote awareness on various social issues. The short film
process also facilitates engagement with the target audience,
transforming them from the “ consumers” into the "producers"
(prosumers). For instance, short films produced by youth—who are
often the campaign’s target audience—focusing on risk factors such
as gambling, smoking and drunk driving’s accidents. Similarly,
minority group created short films to campaign for save forest or
support cultural tourism, and short films created by elderly to
promote media literacy too. Today, government and private
organizations are increasingly organizing media production activities
and short film contests, targeting students and other groups within
the campaign’s demographic to participate as creators of social
campaign short films. These initiatives have garnered substantial
interest, providing a platform for participants to showcase their skills.
Furthermore, advancements in short film production technology
have made the process more accessible, convenient, fast, and cost-
effective. The inherent simplicity and short duration of these films

allow for a streamlined production process, enabling the effective

! Kasem Bundit University, E-mail: nipakorn.kum@kbu.ac.th
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communication of engaging stories. Short films used for social
advocacy are often disseminated on various online platforms, which
has heightened public interest and engagement. Thus, short films
have evolved beyond serving as edutainment or profit-driven media
in the film industry; they are now vital tools for social impact,
fostering participation among target audiences and promoting

advocacy on a wide range of social issues.

Keywords: Short films, Social campaigns, Participatory communication
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